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Fresh from the Genron NPO Tokyo Conference with BGR Advisory
Board Member Gen. Keith Kellogg, Founding Partner Ed Rogers
shares his boots on the ground perspective on U.S.-Asia relations.
He discusses why the "Trump factor" still dominates the room and
where American companies should be looking for growth.
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You were just in Tokyo with BGR Advisory Board Member
Gen. Keith Kellogg for the Tokyo Conference. What was the
most common topic of discussion? 

The most common topic was all things TRUMP!
There’s a huge appetite to hear about President

Trump behind the scenes. How he approaches
challenges, opportunities, and people in general.

Because General Kellogg is an expert on all things
Trump, everyone leaned forward when he spoke!
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The U.S.-Iran conflict is mostly viewed
through the prism of oil coming from the

Gulf. Much of Asia‘s energy comes from the
Gulf and necessarily through the narrow

straits of Hormuz. That is the main concern.
There was not really much talk or thinking

about the consequences of Iran having a
nuclear weapon.

How is the U.S.-Iranian conflict being perceived there? 
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The opportunities in Asia for American
business is huge, particularly in Southeast

Asia. The growth in consumer demands
presents a lot of opportunity. Asia is becoming

more wealthy, affluent, and has an emerging
population with higher expectations.

What are some areas of opportunity for U.S.-based
companies in Asia right now? 
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It is a period of great consternation.
Companies are uncertain about China

particularly in the context of the U.S.-China
relationship. But we are seeing great interest

from U.S. and multinational companies about
the opportunities around Asia and the BGR

team is there often. On this trip, we heard a lot
of questions about the prioritization of the

Western Hemisphere by the U.S. 

How do you see U.S. engagement in Asia over the next
several years – expanding or receding? 
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Most of our meals were centered around
banquets and formal gatherings at hotels.

However, in Seoul, we had a traditional
Korean dinner with a client that was

particularly excellent and memorable.

What was your favorite meal while there?
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