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ORGANIZATION

This section gives a high-level overview of the organization being mapped and its
relationship to other organizations in the analysis.
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Individual 12

Individual 12’s Job Title

Previous Job: Relevant previous jobs are listed here.

Influencer

Current Job: Current job is listed here.
Previous Job: Relevant previous jobs are listed here.

Contact: Email and/or phone contact information for the Influencer.

Contact: Email and/or phone contact information for the Individual.. Social Media: The Influencer’s social media accounts, if any.

Social Media: The Individual’s social media accounts, if any.

Bio: A brief biography of the Influencer is included here. This is not meant to be an
exhaustive bio, but rather one that is relevant to this network analysis and the client’s needs..

Bio: A brief biography of the Individual is included here. This is not
meant to be an exhaustive bio, but rather one that is relevant to this

. L How they know Individual: The background and relationship between the Individual and Influencer is
network analysis and the client’s needs.

described here.
Strategy for Approaching: BGR’s analysis of relevant and potential connections and common ground

between the client and Individual. This will advise the client on how best to approach the Individual to

maximize a positive outcome, based on the Individual’s background and interests relevant to the client,

including public statements, published works and human intelligence.

Influencer

Current Job: Current job is listed here.
Previous Job: Relevant previous jobs are listed here.

Contact: Email and/or phone contact information for the Influencer.
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Influencer o Social Media: The Influencer’s social media accounts, if any.
[ ]
InflueI:terencer. Influencer Bio: A brief biography of the Influencer is included here. This is not meant to be an
Influencer o ¢ exhaustive bio, but rather one that is relevant to this network analysis and the client’s needs..
Influencer o Individual 12 How they know Individual: The background and relationship between the Individual and Influencer is
Influencer o described here.
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Influencer Influencer
Current Job: Current job is listed here.
Previous Job: Relevant previous jobs are listed here.
. . Contact: Email and/or phone contact information for the Influencer.
Individual 14

Social Media: The Influencer’s social media accounts, if any.

Bio: A brief biography of the Influencer is included here. This is not meant to be an
exhaustive bio, but rather one that is relevant to this network analysis and the client’s needs..

How they know Individual: The background and relationship between the Individual and Influencer is
described here.
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